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Abstract  
This study looks into how social factors like social interaction, family support, 
and career orientation, along with curriculum elements, especially the 
implementation of the Merdeka Belajar-Kampus Merdeka Curriculum (MBKM), 
influence the entrepreneurial intentions of students at Islamic religious 
universities in Indonesia. The research uses a quantitative approach with the 
Structural Equation Modeling - Partial Least Squares (SEM-PLS) method. A total 
of 392 students from ten Islamic religious universities across Indonesia took part 
in the study. The findings revealed that social interaction and family support had 
a significant impact on students' entrepreneurial intentions, whereas career 
orientation did not have a notable effect. The introduction of the MBKM 
curriculum greatly boosts students' entrepreneurial intentions. These results 
provide both theoretical insights and practical guidance for promoting 
entrepreneurship in Islamic religious universities. They highlight the importance 
of MBKM policies, reinforced by social factors such as social interaction and 
family support, in nurturing students' entrepreneurial spirit. Therefore, 
combining the MBKM curriculum with a supportive social environment could be 
an effective strategy to build an entrepreneurial ecosystem within Islamic 
religious universities in Indonesia. 
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Abstrak 

Penelitian ini bertujuan untuk menganalisis pengaruh faktor sosial, yang 
meliputi interaksi sosial, dukungan keluarga, dan orientasi karir, serta faktor 
kurikulum, khususnya implementasi Kurikulum Merdeka Belajar-Kampus 
Merdeka (MBKM), terhadap niat berwirausaha mahasiswa perguruan tinggi 
keagamaan Islam di Indonesia. Penelitian ini menggunakan pendekatan 
kuantitatif dengan metode Structural Equation Modeling – Partial Least 
Squares (SEM-PLS). Sebanyak 392 mahasiswa dari sepuluh perguruan tinggi 
keagamaan Islam di Indonesia dilibatkan sebagai responden. Hasil penelitian 
menunjukkan bahwa interaksi sosial dan dukungan keluarga memiliki 
pengaruh signifikan terhadap niat berwirausaha mahasiswa, sedangkan 
orientasi karir tidak memberikan pengaruh yang signifikan. Selain itu, 
implementasi kurikulum MBKM memiliki dampak positif yang signifikan 
dalam meningkatkan intensi berwirausaha mahasiswa. Temuan ini 
memberikan kontribusi teoretis dan praktis terhadap pengembangan 
kewirausahaan di perguruan tinggi keagamaan Islam. Secara praktis, hasil ini 
menggarisbawahi pentingnya kebijakan MBKM yang didukung oleh faktor 
sosial, seperti interaksi sosial dan dukungan keluarga, untuk mendorong 
semangat kewirausahaan mahasiswa. Dengan demikian, integrasi antara 
kurikulum berbasis MBKM dan penguatan lingkungan sosial dapat menjadi 
strategi efektif dalam membangun ekosistem kewirausahaan di perguruan 
tinggi keagamaan Islam di Indonesia. 

 
Kata Kunci: Interaksi Sosial, Dukungan Keluarga, Orientasi Karir, Kurikulum   

MBKM, Intensi Berwirausaha 
 
 
A. Introduction  

Entrepreneurship is essential for bolstering the economies of nations globally 

(Toufaily & Bou Zakhem, 2024), (Munyo & Veiga, 2024). Entrepreneurs create 

opportunities that enhance societal quality and improve the quality of a nation's 

people (Veleva, 2021). Truly talented and successful entrepreneurs have undoubtedly 

enabled the economies of developed countries, such as the United States, the United 

Kingdom, Japan, and others, to thrive by providing job opportunities (Adeosun & 

Shittu, 2022). 

Youth entrepreneurship is essential for stimulating economic progress 

(Shamma & Awashreh, 2024). Young entrepreneurs introduce novel concepts, foster 

creativity, and have a propensity for risk-taking, all of which substantially enhance the 

economy (Ataei & et.al., 2020). They generate employment, foster competition, and 
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launch innovative products or services that address the evolving market demands. 

Youth-led enterprises frequently adopt technology and digital tools, hence improving 

efficiency and broadening market access (Miniesy et al., 2022). Encouraging youth 

entrepreneurship enables nations to diversify their economies, empower future 

generations, and facilitate sustainable growth, benefiting individuals and society 

collectively (Gupta et al., 2024), (Nursalwani et al., 2021), (Stoica et al., 2020).   

Graduate unemployment is increasing as institutions generate numerous 

graduates, yet the job market fails to accommodate them (Okolie et al., 2020), (Adely 

et al., 2021), (Suryadi et al., 2024). Remarkably, a limited number of graduates engage 

in entrepreneurship, prompting inquiries regarding job selections and perceptions of 

it (Ardi & et.al., 2024).  

Data from Indonesia's Central Statistics Agency (BPS) indicates that the open 

unemployment rate for university graduates is projected to be 5.32% in 2023 

(Indonesia, 2024), exceeding the national average of 4.86% (Azzahra et al., 2024). This 

pattern underscores an escalating issue for recent graduates, who have obstacles in 

obtaining employment despite their advanced education. The disparity is attributable 

to multiple variables, including skill mismatches, economic situations, and an excess 

of graduates in specific disciplines (Kinasih & Nihayah, 2022). Consequently, 

university graduates are more prone to unemployment than the general populace 

(Fakih et al., 2020), highlighting the necessity for improved alignment between 

education and labor market requirements. 

 

Figure 1. Unemployment Rate of ASEAN Countries in 2019-2023 
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Source: Badan Pusat Statistik Indonesia, 2024 

 

In 2023, Indonesia's unemployment rate is 5.3%, the highest in ASEAN. 

Conversely, Thailand has the lowest rate at 1.2%. The Philippines, which experienced 

a peak unemployment rate of 10.4% in 2020, has notably decreased this figure to 4.7% 

by 2023. In the last four years, Indonesia's unemployment rate has consistently 

decreased, indicating enhancements in the labor market. Although still comparatively 

elevated compared to certain regional counterparts, this declining trend indicates 

favorable economic modifications and initiatives to tackle unemployment issues 

within the nation (Indonesia, 2024). 

This situation raises an issue that requires policy approaches at both the micro 

and the macro levels. The micro level calls for considering graduates' attitudes, skills, 

and readiness for work, while at the macro level, attention has to be given to courses 

and programs offered by educational institutions that align students' competencies 

with employment market demand (Mohd Abdul Kadir et al., 2020), (Adeniji et al., 

2023). Such a balanced approach will make sure that graduates are academically 

prepared but also equipped with employability skills. By integrating these 

perspectives, it will be possible for policymakers to formulate policies that boost the 

overall efficiency of systems in raising the level of preparation for students to enter 

the employment market (Alwi et al., 2020). 
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Numerous studies have demonstrated that educational elements, namely the 

curriculum, significantly influence the formation of entrepreneurial intentions 

(Wardana et al., 2021). The entrepreneurship curriculum must align with the learning 

model and entrepreneurial mentality to cultivate entrepreneurial intents (Cui, 2021), 

(Lv et al., 2021), (Iqbal et al., 2022), (Iwu & et.al., 2021), (Borges & et.al., 2021). 

Entrepreneurial interests are deeply shaped by the surrounding environment 

and social connections, no matter one’s age or experience (Rashid & et.al., 2024). 

These relationships provide encouragement, resources, and support, helping 

entrepreneurs navigate their decisions. The choice to embark on entrepreneurship is 

also shaped by the context in which someone operates—factors like economic 

conditions, cultural norms, and available opportunities (Perez‐encinas et al., 2021), 

(Youssef et al., 2023). This social relational component significantly contributes to the 

development of entrepreneurial skills and competition (Prasetyo et al., 2020), 

(Alshebami et al., 2024).  

Regrettably, there remain constraints in research that thoroughly investigates 

the correlation between social elements and the Merdeka Belajar-Kampus Merdeka 

(MBKM) curriculum concerning entrepreneurial goals, particularly within Islamic 

religious universities. The religious and cultural background inside this academic 

setting significantly influences students' opinions of entrepreneurship. Religious 

principles, social conventions, and Islamic traditions prevalent in religious 

universities can shape students' perceptions of the business world, affecting their 

values, motivations, and life aspirations. 

The MBKM curriculum is structured to promote student autonomy and 

innovation, particularly in entrepreneurship. Nonetheless, its execution in Islamic 

religious universities may encounter distinct problems, including the reconciliation of 

contemporary business principles with Islamic morals. Moreover, social factors 

including familial support, precinct context, and stigma associated with the 

entrepreneurial vocation also exert influence. Regrettably, comprehensive research 

on these dynamics remains scarce; so, additional studies are essential to elucidate how 

the interplay of social circumstances, the MBKM curriculum, and religious values 

influences students' entrepreneurial ambitions and intentions in these contexts. 
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Consequently, colleges might formulate more efficacious techniques to foster 

entrepreneurial spirit while preserving their religious character.  

 

B. Methods  

This research data is evaluated using the Structural Equation Modelling (SEM) 

method, which processes data derived from dependent (observed) variables and 

independent (latent) variables (Hair et al., 2021). Structural Equation Modelling 

(SEM) is highly beneficial for research investigating the causal relationships between 

observed and latent variables, encompassing both measurable and immeasurable 

constructs. The outcome of employing SEM on the data is to ascertain the association 

among the examined variables (Weiser, 2020). This study presents four hypotheses 

that examine the link between the independent variable and the dependent variable. 

There exist two varieties of Structural Equation Modelling (SEM): Covariance-Based 

SEM (CB-SEM) and Partial Least Squares SEM (PLS-SEM). CB-SEM is utilized for the 

validation and refutation of hypotheses, whilst PLS-SEM is employed for the 

advancement of current theories (Dash & Paul, 2021). 

Global data processing utilizing Structural Equation Modelling (SEM) involves 

processes incorporating descriptive statistics and confirmatory factor analysis 

(Fatima et al., 2020). Nonetheless, since this research utilizes primary data, validity 

and reliability assessments of the questionnaire are conducted before model testing 

and hypothesis evaluation (Setiawan et al., 2021). 

The data processing stages of this investigation are defined below:  

a. Descriptive statistics and assessment of normalcy. 

b. Developing a Partial Least Squares model. 

c. Evaluating the validity and reliability of indicators through convergent and 

discriminant validity using the Heterotrait-Monotrait Ratio (HTMT) theory. 

d. This study involves hypothesis testing of four hypotheses to determine their 

validity. This test utilizes the bootstrapping method in Structural Equation 

Modelling (SEM) to obtain the t-value and standard errors (Vizano et al., 2021), 

(Moshood et al., 2020), (Nawanir et al., 2018).  
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C. Finding and Discussion 

C.1. Findings 

This study examined ten Indonesian Islamic universities to better understand 

their students' educational environments and experiences (Rozikan et al., 2024). This 

study surveyed ten Islamic religious universities strategically chosen across three 

Indonesian islands: Java, Sumatra, and Sulawesi. These institutions contributed 392 

respondents to the survey. These universities were chosen because they exemplify 

Indonesia's Islamic higher education diversity, including disciplines and regional 

cultures.  

The research captured a wide spectrum of student and faculty experiences, 

perspectives, and ideas due to university diversity. The research of 392 students from 

ten Islamic universities in Indonesia sheds light on their business ambitions. This study 

examines how social contact, familial support, career direction (social factors), and The 

Merdeka Belajar-Kampus Merdeka (MBKM) curriculum affect Indonesian Islamic 

religious university students' entrepreneurial intention. 

The table below displays information regarding the gender of participants who 

completed this questionnaire:  

Table 1 The Gender of Participants 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Male 117 32,4 32,4 32,4 

Female 265 67,6 67,6 100,0 

Total 392 100,0 100,0  

Source: Data processed, 2024 

 

In the sample of 392 respondents, the gender distribution revealed that 67.6% 

(265 students) identified as male, while 32.4% (117 students) identified as female. This 

analysis was conducted solely for statistical purposes to offer a clearer understanding 

of the demographic composition of the sample, with an emphasis on the gender ratios 

among the respondents. It is important to note that the study's variables did not 

encompass gender-related factors or examine gender differences. The information 

collected on gender was aimed at creating a thorough demographic profile; however, 
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it did not influence the analysis or interpretation of the study's results. The main 

objective of the study was to investigate additional factors not associated with gender, 

maintaining a neutral stance and concentrating on the wider context of educational 

experiences in the chosen universities. Gender functioned as an extra layer of 

demographic data, without influencing the primary results of the study. 

The table below presents information categorized by the age of the respondents: 

Table 2 The Age of the Respondents 

 

 

 

 

 

 

 

 

Source: Data processed, 2024 

 

According to age, respondents can be categorized into seven distinct groups. 

Specifically within the age group of 18 to 24 years. The data indicates that respondents 

aged 20 years comprise 24.7% of the sample, those aged 21 years account for 24.2%, 

and respondents aged 19 years make up 23.2%. In the meantime, the proportion of 

respondents who were 18 years old was the lowest, accounting for just 1%. The highest 

age range observed was 20, 21, and 19 years old, suggesting that the participants in 

this study were predominantly students in their third to seventh semesters. 

Extensive empirical validation of the measurement model proved its validity and 

reliability. This technique was essential to ensure the instrument captured the 

expected structures and produced reliable findings. Structural Equation Modeling 

(SEM), a strong statistical tool for assessing complicated variable connections, was 

used to examine these elements. The analysis was done with SEM-specific software 

SmartPLS3. It tested the measurement model's capacity to represent the theoretical 

framework and revealed causal linkages between variables. SEM and SmartPLS3 were 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid 18 4 1,0 1,0 1,0 

19 91 23,2 23,2 24,2 

20 97 24,7 24,7 49,0 

21 95 24,2 24,2 73,2 

22 66 16,8 16,8 90,1 

23 29 7,4 7,4 97,4 

24 10 2,6 2,6 100,0 

Total 392 100,0 100,0  
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used to evaluate the measurement instrument's performance, laying the groundwork 

for analysis and model modification. 

Figure 2. Initial PLS Path Model 

 

Source: Data processed, 2024 

 

All factor loadings from the independent curriculum variables—campus learning 

(KM), family support (DK), social interaction (IS), and career orientation (OK > 0.5, 

signify that the indicator reliability assessments for these variables fulfill the necessary 

standards. In the entrepreneurial intention variable (IW), one-factor loading, IW3, is < 

0.5. Consequently, it was concluded that IW3 must be excluded from the analysis to 

guarantee the model's correctness and reliability. This modification preserves the 
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integrity of the measurement model and its conformity with the set standards for 

validity and reliability. 

After the removal of IW3, the employed model is: 

Figure 3. Modified PLS Path Model 

 

Source: Data processed, 2024 

 

Table 3 indicates that the reliability and validity thresholds for all variables in the 

study are adequate: 
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Table 3 Convergent Validity 

Construct Item Outer Loading Cronbach's Alpha CR AVE 

DK DK1 0,749 0,953 0,963 0,815 
 DK2 0,936    
 DK3 0,944    
 DK4 0,893    
 DK5 0,933    
 DK6 0,944    

IS IS1 0,881 0,953 0,964 0,841 
 IS2 0,928    
 IS3 0,908    
 IS4 0,941    
 IS5 0,926    

IW IW1 0,821 0,937 0,956 0,844 
 IW2 0,950    
 IW4 0,954    
 IW5 0,944    

KM KM2 0,852 0,779 0,856 0,599 
 KM3 0,707    
 KM4 0,722    
 KM5 0,805    

OK OK1 0,865 0,896 0,928 0,763 
 OK2 0,867    
 OK3 0,912    
 OK4 0,849    

Source: Data processed, 2024 

 

A Cronbach Alpha rating of 0.953 for the DK variable shows that it is highly 

reliable and valid; this value is greater than the 0.7 threshold which indicates high 

levels of internal consistency. Furthermore, the variable's reliability is further 

supported by the Composite Reliability (CR) value of 0.963, which surpasses the 0.7 

standard. The Average Variance Extracted (AVE) value of 0.815, exceeding the 0.5 

threshold, confirms that the DK variable explains a substantial portion of the variance 

in its indicators. These results collectively affirm that the DK variable is both valid and 

trustworthy for further analysis and model evaluation. 

IS's Cronbach Alpha grade of 0.953 exceeds the 0.7 threshold for strong internal 

consistency, indicating great reliability and validity. The variable's Composite 

Reliability (CR) value of 0.964 exceeds the 0.7 requirement, boosting its reliability. The 
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Average Variance Extracted (AVE) value of 0.841, which surpasses the 0.5 threshold, 

indicates that the IS variable accounts for a significant portion of the variance in its 

indicators. The results collectively demonstrate that the IS variable is valid and reliable 

for subsequent analysis and model evaluation. 

The Cronbach Alpha score of 0.937 for IW surpasses the 0.7 benchmark, 

suggesting a high level of internal consistency and affirming its reliability and validity. 

The Composite Reliability (CR) value of the variable is 0.956, which surpasses the 0.7 

threshold, thereby enhancing its reliability. The Average Variance Extracted (AVE) 

value of 0.844 exceeds the 0.5 threshold, suggesting that the IW variable explains a 

substantial amount of the variance in its indicators. The findings collectively indicate 

that the IW variable possesses validity and reliability for future analysis and model 

assessment. 

The Cronbach Alpha score of 0.779 for KM exceeds the 0.7 benchmark, indicating 

a strong level of internal consistency and confirming its reliability and validity. The 

Composite Reliability (CR) value of the variable is 0.856, exceeding the 0.7 threshold, 

which indicates an improvement in its reliability. The Average Variance Extracted 

(AVE) value of 0.599 exceeds the 0.5 threshold, signifying that the KM variable explains 

a substantial percentage of the variance in its indicators. The results indicate that the 

KM variable exhibits both validity and reliability, rendering it appropriate for 

subsequent analysis and model assessment. 

The Cronbach Alpha score of 0.896 for OK surpasses the 0.7 benchmark, 

demonstrating a robust level of internal consistency and affirming its reliability and 

validity. The Composite Reliability (CR) value of the variable stands at 0.928, 

surpassing the 0.7 threshold, thereby indicating a notable enhancement in its 

reliability. The Average Variance Extracted (AVE) value of 0.763 exceeds the 0.5 

threshold, demonstrating that the OK variable explains a substantial portion of the 

variance in its indicators. The results indicate that the OK variable exhibits both 

validity and reliability, rendering it appropriate for subsequent analysis and model 

assessment. 

One way to evaluate the discriminant validity of reflecting and formative 

constructs is by looking at the Heterotrait-Monotrait (HTMT) ratio of correlations. 
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Using it, we can see if the two concepts are separate. For conceptually comparable 

structures, a value below 0.90 has been proposed as a common cutoff for the HTMT 

ratio. Careful consideration of the study's setting and theoretical background is 

required when applying this criterion. To guarantee the validity of their results, 

researchers should check that the threshold they choose is in line with the study's 

assumptions and objectives. 

Table 4 Discriminant Validity: Heterotrait-Monotrait Ratio (HTMT) 

 DK IS IW KM OK 
DK      
IS 0,766     

IW 0,814 0,791    
KM 0,808 0,893 0,823   
OK 0,686 0,767 0,651 0,737  

    Source: Data processed, 2024 

 

The results of the Discriminant Validity data processing, grounded in the 

Heterotrait-Monotrait Ratio (HTMT) theory, demonstrate that the values for all 

variables (DK, IS, IW, KM, and OK) are below 0.90. The HTMT values indicate validity, 

thereby confirming the discriminant validity of the examined variables. Given that the 

HTMT values for each variable are below the 0.90 threshold, it can be concluded that 

there is adequate evidence to affirm the distinctiveness of these variables. The analysis 

confirms that the variables are adequately distinguished, thereby ensuring the 

reliability of the measurement model. 

Table 5 presents the outcomes of hypothesis testing concerning direct effects: 

Table 5 Summary of Hypotheses Testing (Direct Effect) 

Hypothes
es 

Path 
Original 

Sample (O) 
Sample 

Mean (M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P 
Values 

H1 DK -> IW 0.437 0.432 0.084 5.213 0.000 
H2 IS -> IW 0.267 0.268 0.079 3.400 0.001 
H3 KM -> IW 0.205 0.208 0.047 4.373 0.000 
H4 OK -> IW 0.002 0.005 0.049 0.032 0.975 

Source: Data processed, 2024 
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Table 5 presents the findings of the direct impact hypothesis test concerning the 

family support variable (DK) on entrepreneurial inclination. The P value of the DK 

variable is 0.000, indicating a substantial positive connection. The social interaction 

variable (IS) has a P value of 0.001, indicating a substantial positive correlation 

between social contact and entrepreneurial intention. The Independent Learning 

Campus Curriculum variable (KM) demonstrates a substantial positive impact on the 

entrepreneurial intention variable, as seen by a P value of 0.000, which is less than 0.05. 

Nonetheless, the career orientation variable (OK) does not exert a significant positive 

influence on entrepreneurial ambition, as indicated by a P value of 0.975, which is 

above 0.05. 

 

C2. Discussion  

1. The Impact of Social Factors on The Entrepreneurial Intentions of Muslim 

Students In Indonesia 

a. The Impact of Social Interaction on Entrepreneurial Intention 

This research data processing revealed a substantial positive 

correlation between social contact and entrepreneurial inclination among 

students at Islamic religious universities in Indonesia. 

Xiaobing Huang, et.al. stated that social connection positively influences 

household entrepreneurial behavior. Households exhibiting elevated social 

interaction are more likely to engage in entrepreneurial activities. 

Furthermore, the beneficial impact of social connection on entrepreneurship 

amplifies when financial restrictions encountered by households diminish. 

The beneficial impact of social engagement is greater for women than for 

males, indicating that women's entrepreneurial willingness is more 

influenced by social interaction (Huang et al., 2021).  

Chun Sing Maxwell Ho et.al. discovered that males or those who spoke 

English at home had more robust societal norms around entrepreneurship 

and heightened entrepreneurial self-efficacy. This then resulted in 

heightened entrepreneurial intention. Furthermore, kids who acknowledged 

more robust societal norms for entrepreneurship and resided in private 

https://issn.brin.go.id/terbit/detail/1512552858
https://jurnal.lp2msasbabel.ac.id/index.php/maw/article/view/5342


                                                                      E-ISSN: 2614-5820 
Jurnal Dakwah dan Pengembangan Sosial Kemanusiaan                   Vol. 15 No. 2 (2024), pp. 268 – 296  
 
 
    

 

 This work is licensed under a Creative Commons Attribution 4.0 International License. [ 282 ] 
Url Publication : https://jurnal.lp2msasbabel.ac.id/index.php/maw/article/view/5342  
 

housing or communicated in English at school had elevated entrepreneurial 

inclinations. The findings underscore the impact of familial background and 

contextual factors, including language and living conditions, on the 

cultivation of entrepreneurial mindsets in pupils. The research highlights the 

influence of cultural and social norms on entrepreneurial ambitions (Ho et 

al., 2024). 

The research of Haoxiang Hou et. al. indicated that college students' 

social networks substantially enhanced their entrepreneurial efficacy and 

intentions. Entrepreneurial efficacy moderated the connection between 

social networks and entrepreneurial intention. The entrepreneurial 

environment enhanced the relationship between social networks and 

efficacy, hence intensifying its effect on entrepreneurial intention. These 

findings underscore the necessity of cultivating both online and offline 

entrepreneurial social networks, as well as fostering a conducive 

entrepreneurial environment for young adults. By cultivating these networks 

and surroundings, nascent entrepreneurs are more inclined to improve their 

effectiveness and aspirations, bolstering their enterprises as they embark on 

their professional paths in business (Hou et al., 2024). 

The study conducted by Hécto Pérez-Fernández et al. establishes that 

expansive social networks positively affect the acquisition of entrepreneurial 

information, hence augmenting entrepreneurial intention. Moreover, social 

networks enhance the drive for achievement, hence amplifying the impact of 

this information on entrepreneurial aspirations. The study employs fuzzy-set 

qualitative comparative analysis (fsQCA) to identify various combinations of 

these variables that enhance entrepreneurial intention. These findings 

emphasize the crucial influence of social networks and achievement 

motivation in generating entrepreneurial goals and illustrate the intricate 

aspects contributing to entrepreneurial success (Pérez-Fernández et al., 

2022). 

Even if young people already have an interest in entrepreneurship and 

social capital, their desire to start their own business may decline if the 
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relationships they have with other people are rigid and cannot be maintained 

over time. Engaging in intensive social contacts can be a source of 

encouragement for entrepreneurs (Rahmatiah et al., 2019). This shows that 

youngsters who are exposed to environments that are conducive to 

entrepreneurship and who engage in strong social ties with local 

entrepreneurs are more likely to acquire a heightened enthusiasm for 

entrepreneurship. The fact that these social links play such an important part 

in the development of an entrepreneurial mindset demonstrates that the 

quality of these relationships as well as their ability to endure over time are 

essential components in maintaining the desire and motivation of young 

people to engage in entrepreneurial endeavors. 

 

b. The Impact of Family Support on Entrepreneurial Intention 

According to Evan J. Douglas et al., adolescents' entrepreneurial 

aspiration is more frequently linked to employed parents than to parents 

who are entrepreneurs (Douglas et al., 2024). The research conducted by 

Agus Timan et al. demonstrated that the three educational centers 

(entrepreneurship education, family support, and community environment) 

significantly impact self-efficacy and entrepreneurial intention, hence 

motivating students to pursue a career as entrepreneurs. Both moral and 

material family support were demonstrated to enhance students' 

entrepreneurial efficacy and intents, which are crucial for career selection in 

entrepreneurship (Timan et al., 2024). 

Perceived family support significantly moderates the connection 

between entrepreneurial intention and its antecedents. It affects how 

personal views, perceived behavioral control, and subjective norms influence 

an individual's business ambitions. Elevated levels of familial support can 

fortify these relationships, enhancing confidence and enthusiasm to pursue 

business objectives (Vu et al., 2025). In contrast, insufficient familial support 

may undermine these relationships, diminishing the probability of 

converting intentions into actions. Family support acts as a crucial facilitator 
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or obstacle in the entrepreneurial journey by offering encouragement, 

resources, and emotional stability. This underscores the significance of 

familial dynamics in cultivating entrepreneurial goals. 

The research by Onan Marakali Siregar et al. shows that perceived 

attractiveness and perceived feasibility have big direct effects on people's 

desire to become entrepreneurs. This shows how important cognitive factors 

are in making entrepreneurial decisions. Moreover, perceived family support 

favorably affects both perceived attractiveness and perceived feasibility, 

underscoring the multifaceted impact of family support. Perceived feasibility 

and perceived attractiveness both play a role in the link between perceived 

family support and entrepreneurial goals. This shows how family dynamics 

have a big impact on young people's plans to become entrepreneurs (Siregar 

et al., 2025). 

Panagiota Xanthopoulou and colleagues found that many factors 

change students' entrepreneurial ambitions. These include entrepreneurial 

appeal, team cohesion, teaching methodologies, university and family 

support, and personality attributes. This study substantiates that 

entrepreneurship education is instrumental in cultivating and augmenting 

students' entrepreneurial intentions, particularly when integrated with 

experiential and reflective elements. The entrepreneurial intentions of 

students were not solely. The influence on individuals is derived not only 

from the educational content but also from their personal characteristics, the 

attractiveness of their entrepreneurial concepts, and the social support they 

received (Xanthopoulou et al., 2024). Sonam Chauhan et al. demonstrate that 

Motivational Factors (MF) and Family Support (FS) significantly influence 

the Entrepreneurial Intentions (EI) of students. It has been noted that Family 

Support (FS) amplifies the relationship between Motivational Factors (MF) 

and Entrepreneurial Intentions (EI) (Chauhan et al., 2024). 
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c. The Impact of Career Orientation on Entrepreneurial Intention 

The entrepreneurial aspirations of the younger generation stem from 

career orientation, and the inclination to initiate a business significantly 

impacts their desire to become entrepreneurs. The predominant source of 

entrepreneurial willingness in this study stems from the internal 

determinants of individual young entrepreneurs; notably, the education 

variable does not influence entrepreneurial willingness in this research (Park 

et al., 2020). 

Innocent Otache et al. discovered that future time perspective 

augmented learning orientation, which subsequently fostered 

entrepreneurial career ambition. Furthermore, the positive correlation 

between learning orientation and entrepreneurial career intention 

intensified as the entrepreneurial desire to establish escalated (Otache et al., 

2022). 

Ataullah Kiani et al. examined the fundamental mechanisms by which 

future temporal perspective (FTP) influences entrepreneurial career 

intentions. They posited that emphasizing entrepreneurship as a crucial 

career choice for sustainable individual career growth suggests that a 

generalized learning orientation modulates the influence of an extended 

future time perspective on individual entrepreneurial career intentions 

(Kiani et al., 2020). The findings of Evangelia Koutsogianni et al. suggested 

that future orientation, defined as an individual's assessment of their 

aptitude for long-term planning, affects the impact of emancipation on 

entrepreneurial intention by enhancing positive attitudes toward 

entrepreneurship (Koutsogianni et al., 2022). 

The findings by Aashu Aggarwal and Kavita Chauhan validate the 

statistically significant impact of individual entrepreneurial orientation on 

students' entrepreneurial inclination. Furthermore, the adjusted R-square 

value derived from multiple regression analysis confirms that the influence 

of individual entrepreneurial orientation on entrepreneurial intention is 

amplified when accompanied by educational support. The findings indicate 
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the necessity to enhance individual entrepreneurial orientation and furnish 

students with sufficient educational assistance to foster an atmosphere 

benign to entrepreneurial activities (Aggarwal & Chauhan, 2022). 

The study by Márcia Maria Garçon and Vania Maria Jorge Nassif 

indicates that Brazilian university students exhibit a robust ambition to 

pursue social entrepreneurship in the future, irrespective of gender, 

academic disciplines, or types of universities. The findings, in accordance 

with current literature, indicate that individual social entrepreneurial 

orientation significantly predicts social entrepreneurial intention. This 

indicates that individual characteristics and motivations significantly 

influence students' ambitions for social entrepreneurship, highlighting the 

necessity of cultivating entrepreneurial mindsets in educational settings. 

These findings emphasize the potential for fostering social entrepreneurship 

as a career option for students, so contributing to social and economic 

advancement in Brazil (Garçon & Nassif, 2021). 

 

2. The Impact of The Merdeka Belajar-Kampus Merdeka (MBKM) Curriculum 

on The Entrepreneurial Intentions of Muslim Students In Indonesia 

The Merdeka Belajar-Kampus Merdeka (MBKM) curriculum includes 

entrepreneurship as one of its programs; the goal is to foster student interest and 

attention in entrepreneurship and provide entrepreneurial assistance from an 

early age; this program is also aimed at reducing the unemployment rate of 

college graduates (Nurhidayani et al., 2021). With this program, students are 

encouraged to be self-sufficient and prepare themselves to become 

entrepreneurs from an early age, so that when they graduate from college, they 

do not need to look for work and, if possible, will open their businesses with the 

entrepreneurship they began in college.  

Muhammad Hasan Syaifurrizal Al-Anshori did a research study analyzing 

students in Entrepreneurship courses and their impressions of the Merdeka 

Campus curriculum. The results indicated a favorable reaction from students, 

especially about the chance to participate in lectures beyond their main academic 
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curriculum. Entrepreneurship students welcomed the Merdeka Campus 

program, which allowed them to explore new fields. This flexible teaching style 

helps students develop transdisciplinary knowledge and skills for personal and 

professional success (Al-anshori, 2020). 

Research at Almajiri formal schools in Nigeria indicates that including 

fundamental entrepreneurial skills within the educational framework markedly 

enhances pupils' entrepreneurial enthusiasm. The research emphasizes that 

incorporating entrepreneurship training into the curriculum enhances 

enthusiasm for entrepreneurial endeavors. The education system is essential in 

cultivating students' mindsets, fostering innovation, and promoting self-

employment by imparting practical skills and knowledge pertinent to business 

and entrepreneurship. This method provides students with the necessary 

resources to engage in entrepreneurial endeavors and fosters the establishment 

of an entrepreneurial culture within the community (Mamman et al., 2020). 

The findings of a study that was carried out by Tariq Ahmed and his team 

on a total of 348 students in Pakistan indicate that entrepreneurship education 

courses have a significant influence on the student’s degree of motivation to 

engage in entrepreneurial activities. According to the findings of the study, some 

of the most crucial aspects of entrepreneurship education, such as learning 

opportunities, inspiration, and resources, have a significant impact on the 

entrepreneurial aspirations of students. The study stresses that the experiences 

students get in entrepreneurship classes have a favorable impact on their 

willingness to pursue entrepreneurial businesses. Entrepreneurship education 

fosters a strong entrepreneurial attitude among students by providing them with 

the required knowledge, skills, and desire, motivating them to want to be 

successful entrepreneurs (Ahmed et al., 2020). 

Ivana Bujan Katanec et al.'s research results demonstrated that 

entrepreneurial self-efficacy markedly affected entrepreneurial inclinations. This 

indicates that educational programs ought to concentrate on cultivating 

entrepreneurial self-efficacy to enable students with entrepreneurial aspirations 

to establish their enterprises. Courses and workshops aimed at inspiring and 
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motivating students to perceive themselves as potential entrepreneurs could 

bolster their confidence and readiness. The importance of entrepreneurial 

ambitions suggests that incorporating the development of an entrepreneurial 

mindset within the curriculum may be advantageous. Universities and 

educational institutions ought to integrate practical entrepreneurial activities, 

like business plan competitions, start-up incubators, and real-world initiatives, to 

enhance students' confidence and competencies (Bujan Katanec et al., 2024). 

 

D. Conclusion 

This study underscores the substantial impact of social elements, including social 

contact and familial support, on students' entrepreneurial goals in Islamic religious 

universities in Indonesia. Although career orientation had minimal impact, the 

execution of the Merdeka Belajar-Kampus Merdeka (MBKM) curriculum significantly 

contributed to the development of students' entrepreneurial spirit. Research 

demonstrates that the integration of MBKM policies with a conducive social 

environment significantly bolsters students' entrepreneurial inclinations. These 

findings offer theoretical insights and practical consequences for colleges seeking to 

foster entrepreneurship. A comprehensive strategy that integrates educational 

reforms such as MBKM with robust social support systems is crucial for establishing 

an entrepreneurial ecosystem in Islamic religious campuses. This comprehensive 

plan can effectively nurture the forthcoming generation of entrepreneurs within 

Indonesia's higher education institutions. 
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